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Welcome 
The City of Minneapolis has a vibrant network of neighborhoods. Overall, there are 84 distinct 
residential neighborhoods that are served by 70 neighborhood organizations. Communities 
identified as neighborhoods can range in size from as few as 572 residents to some the size of 
small towns, with residents in numbers more than 20,000. Each neighborhood is unique, with 
residents, businesses, nonprofits, schools, parks, the city and others, all interacting to create their 
own unique community. The neighborhood organizations that serve these communities are as 
varied as the communities themselves. Some organizations have histories dating back more than 
100 years, while others have been around fewer than 20 years. Some organizations represent 
one neighborhood, while others work across multiple neighborhoods. Some have staff, while a 
few have historically run with the commitment of volunteers alone. 

In the collective, the network of neighborhood organizations is impressive, with more than seven 
hundred volunteers serving as board members and tens of thousands of residents engaged 
through events, projects and initiatives every year. What they share is that all neighborhood 
organizations have a shared purpose of engaging residents at the very local level to identify the 
priorities of the community and to create a shared vision of how to act on those priorities, with a 
goal of increasing the influence of and involvement of all residents citywide. 

In order to do this work, all neighborhood organizations receive funding through the Community 
Participation Program and the Neighborhood Revitalization Program. Even before the current 
programs, the City has had a long history of funding programs supporting neighborhood 
organizations such as Model Cities and the Citizen Participation Program.  

The City of Minneapolis is committed to having an equitable civic participation system that 
enfranchises everyone and recognizes that neighborhood organizations are core and vital to 
achieving this goal. Neighborhoods instill a sense of community and build connections to local 
government by identifying and acting on neighborhood priorities, influencing city decisions on 
plans, policies, programs and services, and increasing involvement in civic and community life. 

In this 2018 Annual Report, the numbers and more importantly the stories, celebrate the impact 
of the many neighborhood organizations, and their many, many volunteers, had on our city. 
These stories, however, are only a snippet of the impact these organizations make. The next time 
you are shopping at Midtown Global Market, enjoying a concert during “Live on the Drive,” 
climbing the Prospect Park water tower during the Pratt Ice Cream Social, or visiting the Pierre 
Bottineau Library, you will be enjoying some of the investments these organizations have made 
to create a city that is vibrant, welcoming, and an enjoyable place to live. 

Thank you, 

 

 
David Rubedor 
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Introduction 

The City of Minneapolis funds neighborhood organizations to engage residents and to identify 
and implement projects and programs specific to their needs. Funding is provided through the 
Neighborhood Revitalization Program (NRP) – which focuses on projects – and the Community 
Participation Program (CPP). The purpose of the Community Participation Program is to support 
neighborhood organizations to: 

1. identify and act on neighborhood priorities; 
2. influence City decisions on plans, policies, procedures, programs and services; and 
3. increase resident involvement in civic and community life. 

Every year, Neighborhood and Community Relations (NCR) collects data from the 70 funded 
neighborhood organizations regarding how they have accomplished their goals. The annual 
survey collects information regarding the details and the impact of their engagement activities 
from January through December. Neighborhood organizations are asked to provide quantitative 
data and to share stories about their work, their results and their programs that are not easily 
identified via the numbers. 

In 2018, neighborhood organizations expended $8,421,083 through Community Participation 
Program (CPP) and Neighborhood Revitalization Program (NRP) contracts. With these funds, 
neighborhoods engaged residents through volunteer opportunities and community events, they 
conducted outreach, talked with residents, and hosted meetings. In addition, neighborhood 
organizations offered a variety of programs in 2018.  

Methodology 

NCR asked neighborhood organizations to report on their 2018 efforts to reach underrepresented 
communities, communicate with residents, host neighborhood gatherings and address their 
neighborhoods’ priority issues. This consolidated report includes data from the 69 organizations 
(out of a possible 70) that submitted their data by the date of this publication. 
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Volunteers 
Neighborhood organizations carry out most of their work through the hundreds of volunteers 
who serve on boards of directors and neighborhood committees. These volunteers organize 
community events and activities, meet with City and other government officials to solve 
community problems, serve on block patrols, organize community cleanups, support youth 
programs, run voter turnout 
campaigns and many other 
activities.  

In 2018, neighborhood 
organizations reported they 
coordinated 134,760 
volunteer hours. While some 
of these hours may include 
board meetings, many of 
these hours reflect the 
various ways neighborhood 
organizations engage 
residents to build community 
through events and other 
activities. 

The total value of the over 134,000 volunteer hours that neighborhood organizations received in 
2018 is nearly $3.8 million, according to the Independent Sector’s1 estimated hourly value of 
volunteer time in Minnesota. This figure nearly matches the $4.1 million annual CPP allocation 
that neighborhood organizations received from the City in 2018. 

  

                                                       

1 “The Value of Volunteer Time / State and Historical Data,” April 2019, independentsector.org 

 2016 2017 2018 

Neighborhoods reporting volunteer service 57 69   69 

Volunteer hours reported 77,075 102,433 134,760 

Estimated hourly value of volunteer time $26.40 $27.58 $28.15 

Estimated total value of volunteer time $2,034,780 $2,825,102 $3,793,494 

Pictured: Jordan Week of Kindness Jordan Area Community Council partnered with Twin Cities 
Habitat for Humanity to hold the 3rd Annual Jordan Week of Kindness. 
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Neighborhood Highlight: Wedge Get Out the Vote Campaign 

Lowry Hill East (“the Wedge”) is 
about 85% renter, which 
attributes to a high annual 
resident turnover rate. Many 
neighborhood renters are new 
the city, as well as to the 
neighborhood. With this in mind 
and an eye toward the 2018 
election, Lowry Hill East 
Neighborhood Association 
(LHENA) board members devised 
a plan to inform the 
neighborhood on voter 
registration, polling location, and 

early voting, and election day. The two applied for NRP funding from LHENA, which was granted. 
A yard sign campaign followed, volunteers were recruited, doors were knocked, flyers were 
distributed, and events were tabled. LHENA helped register new voters and distributed 
registrations to the Secretary of State’s office free of charge. Board members also partnered with 
Jefferson Community School, the neighborhood’s polling site, on an Election Day bake sale which 
raised over $3,000 for the school. After the election, polling numbers came in for each city 
neighborhood. 87% of all registered voters in Lowry Hill East cast their ballots, which was one of 
the highest turnouts in the entire city, and far higher than the 49% national turnout. 

Neighborhood Highlight: Partnership with Southwest High School 

When a new principal came to Southwest High School (SWHS), the Fulton Neighborhood 
Association (FNA) used the opportunity to work together closely with the school to emphasize 
the role of students in the Fulton community.  

The SWHS Football Team organized and implemented a community 
service project to repair the resident’s fence. FNA arranged the 
approvals and paid for the supplies and the students completed the 
project. The actual repair of the fence was secondary to the longer-
term commitment of the students and the improved school–
neighborhood partnership. 
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Neighborhood Meetings 
Neighborhood organizations meet to discuss neighborhood issues like housing development, 
safety, construction and community gardens.  

• 97% held regular committee meetings or discussion groups that were open to all. 

• 94% held at least one general membership or community meeting (in addition to their 

required annual meeting) to gather input from residents about a neighborhood-specific 
initiative. 

• 88% hosted at least one general membership or committee meeting in response to a 

City request for input, such as Minneapolis 2040 or a Public Works project. 

• 52% conducted one or more focus groups with residents.  

Neighborhood Highlight: New ways to meet in Longfellow  

Longfellow Community Council (LCC) partnered with Volunteers of America, The Family 
Partnership, Longfellow/Seward Healthy Seniors and Seward Longfellow Restorative Justice to 
host a gathering that brought together seniors, families in distress and men of color transitioning 
out of corrections. The event allowed LCC to demonstrate that working with partners to better 
understand the communities they serve helps to tailor events in a way that appeals to community 
members beyond those who typically participate in the neighborhood organization’s work. 

By surveying event participants, LCC learned that most people consider themselves to be active 
participants in the community in a variety of ways that do not include LCC. Many people stated 
that shopping is one of the primary ways they participate, which has informed LCC that going 
forward, it is important to partner more closely with local businesses in a way that increases 
visibility for both businesses and the neighborhood organization. 

Neighborhood Highlight: Folwell 
encourages people to “Thank a 
Neighbor” 

At its annual Community Gathering Event and 
Election in November, the Folwell Neighborhood 
Association set out cards and post cards to 
encourage neighbors to reach out to each other 
and offer thanks as a neighborly gesture of good 
will.   
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Outreach 
Neighborhood organizations across the city use an array of strategies to engage residents. Some 
of these activities are community-wide, while others are focused on specific groups in their 
communities, such as renters and non-English speaking residents. 2018 showed notable increases 
the number of neighborhoods both reviewing participation activities and identifying new leaders. 
Of particular note is that more than half of neighborhood organizations in 2018 hosted at least 
one pop-up community engagement event. 

• 70% worked on an issue of interest to an underrepresented group within the 

neighborhood. 

• 36% provided notices of annual and special meetings in multiple languages. 

• 20% provided newsletter articles or web pages in multiple languages. 

• 61% targeted apartment buildings to reach renters. 

• 71% tabled at events or locations such as farmers markets and cultural events. 

• 41% held focus groups or public meetings inclusive of underrepresented communities. 

• 84% reviewed participation activities and identified new leaders and volunteers for 

programs, committees and boards. 

• 51% held pop-up events. 

• 68% developed partnerships with cultural, religious, professional or business 

associations to expand outreach into underrepresented communities. 
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Neighborhood Highlight: Name change to South Uptown 

The Calhoun Area Residents Action Group (CARAG) heard feedback that there was a desire to 
come up with a new name for the neighborhood after the change 

from Lake Calhoun to Bde Maka Ska. The organization started 
a Name Change Task Force made up of mostly new 

volunteers that included about 50% renters. The task force 
led a six-month effort to solicit input and feedback through 
community events, two internet surveys, door-knocking, 
and a happy hour dedicated to the topic. Name ideas were 
generated, narrowed down, and finally voted upon at the 
neighborhood Annual Meeting drawing 180 attendees who 
came out to vote, hear Mayor Frey speak, and share a 

meal. The CARAG neighborhood is now officially South 
Uptown.  

Newsletters and Social Media 

Neighborhood organizations make the effort to reach residents through the many platforms 
available online and in print. 

• 51 neighborhoods print a paper newsletter. 

• 56,560 residents have signed up for neighborhood email updates. 

• 79,290 residents subscribe to neighborhood social media sites. 

Many neighborhood organizations continue to increase their use of multiple social media 
platforms to a reach wider audience. Some have even used live streaming to make their events 
and board meetings more widely visible. That said, 74% still print a paper newsletter. 
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Door Knocking and Direct Communications 

Neighborhood organizations are well positioned to engage residents in person. Door knocking 
and distributing flyers have been two successful strategies. While door knocking is resource 
heavy, neighborhood organizations recognize it still remains one of the primary ways to build 
community. Many neighborhood organizations invest time in reaching out to, building 
relationships with and inviting residents to be part of their organizations. 

In addition to door knocking, flyering households is another method many neighborhood 
organizations use to increase participation or inform residents about significant or pressing 
issues. Over two-thirds of neighborhoods distribute flyers to increase participation or inform 
residents about a pressing issue. 

Door Knocking 

• 54% canvassed some of their neighborhood. 

• 43% canvassed primarily to increase membership and participation. 

• 41% canvassed primarily to gather input or inform residents about a City or 

neighborhood issue. 

• 38% canvassed about more than one issue. 

• 35% of canvassing was conducted primarily by volunteers. 

• 29% of canvassing was conducted primarily by neighborhood staff members. 

• 25% canvassed all or most of their neighborhood. 

• 20% canvassed regularly. 

Flyer Distribution 

• 70% distributed flyers primarily to inform and increase participation. 

• 67% distributed flyers primarily to request input or inform residents about a City or 

neighborhood issue.  

• 61% left flyers at most or all residences in their neighborhood. 

• 57% left flyers at some residences in their neighborhood. 

Neighborhood activities involved 113,533 Minneapolis residents—over a quarter of the city’s 

total population. Like most other organizations, neighborhood organizations are working to 
increase their reach through electronic communication while recognizing the value of in-person 
contact.   
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Neighborhood Highlight: Jordan engages diverse residents  

To bridge cultural gaps and increase engagement in under-represented groups, Jordan Area 
Community Council (JACC) hired outreach staff to focus on engaging Southeast Asian, African 
American and East African residents. JACC also partnered with Insight News to do live podcasts, 
and radio interviews in English and Hmong languages. 

Neighborhood Highlight: Powderhorn Shark Tank 

In support of furthering a strong and vibrant small business 
community, Powderhorn Park Neighborhood Association 
(PPNA) held its first-ever Powderhorn Shark Tank 
competition for local makers, hustlers, and 
entrepreneurs. The opportunity attracted 55 applicants, 
resulted in 15 finalists, and nine award winners who 
received more than $8,000 in cash and prizes. Through 
paid and earned media, this event received more than 
130,000 impressions. Additionally, 99% of surveyed 
attendees indicated their preference for Powderhorn Shark 
Tank becoming an annual event. It also attracted sponsorship 
from six community partners. 

Neighborhood Highlight: East Isles Farmers Market 

In 2018, the East Isles Farmers Market was launched. 
Not only does it provide a way for the East Isles 
Residents Association (EIRA) to be present and 
available for community questions and comments 
every Thursday in the summer, it also benefits the 
community. EIRA is activating an underused park, 
providing free music and educational opportunities, 
and offering fresh and local produce and goods to its 
neighbors. EIRA believes the project benefits the 
neighborhood, both in terms of the people and the 
environment.  
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Events 
Neighborhood organizations use their volunteer resources to create events that bring neighbors 
together and create a sense of community. In 2018, nearly every neighborhood organization 
tabled at least once, and the vast majority held events that focused on a specific issue or 
audience. 

Neighborhood Participation in Community Events 

  

Neighborhood Highlight: Building Bridges and Breaking Bread 

The Bryant, Central, Kingfield and Lyndale 
neighborhood groups were major partners of the 
Building Bridges and Breaking Bread project that 
celebrated the opening of the 38th Street bridge over 
35W. In August 2018, approximately 350 people came 
together to celebrate the opening of the bridge, share a 
delicious five-course meal catered by Eat for Equity, 
and take part in guided conversations focused on 
shared community and personal experiences. Aside 
from being a unique and wonderful opportunity to have 
dinner on a freeway overpass, organizers worked hard 
to ensure that diverse community members were a 

part of the planning from the beginning, noting that “this is truly how you nurture ownership 
within diverse communities.” This event was spearheaded by the Kingfield, Lyndale, Central and 
Bryant neighborhood associations, the Seward Community Coop Friendship Store, Sabathani 
Community Center, Kente Circle, The MN Spokesman-Recorder, MnDOT, and the 8th Ward 
Council Office. 

  

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tabled at least once

Organized one or more issue-specific events

Organized smaller events for a target audience

2016 2017 2018
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Neighborhood 
Highlight: Beltrami 
SCARE 2018 

This Beltrami Neighborhood 
Council annual Halloween event 
- BeltramiSCARE Year 4: Goat 
Cemetery - scheduled an hour 
for family-friendly tours and a 
second, even scarier, hour for 
teens and up. In between the 
tours, a magician performed and 
treat bags were distributed to 
youth. 

Neighborhood Highlight: Creating Real and lasting Connections  

The Seward Neighborhood Group (SNG) and the 
local Mosque and Somali Community Center, 
Rawdah, co-hosted an Iftar at the Somali 
Community Center. Over 200 individuals gathered 
at Sunset, and each table had talking points to help 
facilitate conversation. Every table was a mixed 
collection of individuals who were observing and 
those who were there as allies. This event was a 
huge step forward from previous Inter-faith Iftars, 
where SNG and Rawdah had struggled with 
integration of these communities. 

SNG continues to work with Rawdah on creating 
real and lasting connections among diverse 
communities. Because of the relationship that was 
built through the planning and execution of this 
event, SNG is working on furthering the 
relationship with connections with other 
neighborhood organizations in the area of crime 
prevention and youth organizing. 
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Neighborhood Highlight: Whittier Eat Street Festival 

The Whittier Alliance organized the inaugural Eat Street Food, Music, & Arts Festival, the ultimate 
celebration of the many things that make the Whittier neighborhood special. The festival took 
place in September and included live music, performances, international fare, and activities from 
the neighborhood’s many arts and cultural organizations.  

Common theme: Events Large and Small 

Neighborhood events continue to be a way to draw in residents and build community. The 
Whittier Alliance told of producing the inaugural Eat Street Festival, which attracted an estimated 
6,000 people and provided a chance to celebrate both its robust small businesses community and 
its multicultural immigrant and refugee neighbors. Alternatively, the Lynnhurst Neighborhood 
Association, found success in hosting small scale events, environmental initiatives and social 
gatherings as a way to involve residents and engage with them for further involvement.   
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Programs and Projects 
Since 1991, neighborhood organizations have allocated more than $290 million to improving 
neighborhoods through the Community Participation Program (CPP) and remaining 
Neighborhood Revitalization Program (NRP) funds. Through these two programs, neighborhood 
organizations implement a variety of programs and projects. These range from housing and 
business support, to crime prevention, environment and infrastructure strategies, to initiatives 
geared towards youth and families. While this report focuses primarily on neighborhood 
engagement efforts, a small sampling of neighborhood programs and projects is highlighted 
below.  

Neighborhood Highlight: Phillips Aquatic Center  

The Phillips Aquatics Center is 
MPRB’s only indoor 
swimming facility, and was 
years in the making. 
Originally opened in 1987 and 
known as the Phillips Pool 
and Gym, the site was 
acquired by the MPRB when 
the surrounding junior high 
was demolished. The pool 
and gym were later leased to 
the Boys and Girls Club, but 
the pool has been closed 
since 2008.  

Neighbors rallied for the pool 
to be reopened, with the Midtown Phillips, East Phillips and Ventura Village neighborhoods 
together contributing more than $100,000 of NRP or CPP funds to the significant cost of the 
renovation. The Aquatics Center features both a 6-lane competition pool and a 4-lane teaching 
pool, as well as both family/all gender and women’s and men’s locker rooms. Key programing 
components include water safety instruction for people of all ages and women-only swim 
opportunities. 

The pool celebrated its grand opening on April 21 with a ceremonial “community splash.” Daily 
admission is free for those under 12, and admission is discounted for residents of East Phillips, 
Ventura Village, Phillips West and Midtown Phillips neighborhoods. 
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Neighborhood Highlight: Improving Service Delivery in Victory 

Victory Neighborhood Improvement Association (ViNA) hired a coordinator to manage the rebate 
program and leveraged the new staff’s availability to work on a number of other housing 
initiatives. The result has been improved service delivery across all of ViNA’s housing programs. 

Its lawncare program for seniors has 
expanded, it has reinvented the block club 
program to be more inclusive, and it now 
has the people resources in place to 
proactively address housing development 
and other issues in Victory. 

Neighborhood Highlight: Broadway Street NE Task Force  

A 2018 St. Anthony East Neighborhood Association (SAENA) priority was to address pedestrian 
safety issues on Broadway St. NE. Over the years, residents expressed concern for their safety 
along the corridor, and SAENA knew that many of its low-income residents, residents with 
disabilities, and residents of color utilized the corridor for walking, busing and biking. After 
discovering a scheduled mill and overlay project that was scheduled for the street in 2019, SAENA 
took this as an opportunity to advocate for area residents and improve livability of the 

neighborhood. 

A March community meeting centered around 
sharing stories. Then, with the help of Logan Park 
Neighborhood Association, Beltrami Neighborhood 
Council, and Our Streets Minneapolis, the 
Broadway St. Task Force was launched in July. 
Every neighborhood along the corridor was 
represented at the meetings. In August, folks who 
attended NE Open Streets were surveyed, and by 
the end of September, 989 survey responses had 
been collected. Since that time, SAENA has used 
the results to articulate possible solutions to the 
public works departments of Hennepin County and 
the City of Minneapolis and encouraged leaders to 
include safety improvements in this project. 
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Neighborhood Highlight: Turning eyesores into artwork 

Turning eyesores into artwork was the goal of the Tangletown Neighborhood Association (TNA) 
Utility Box Art project. TNA dedicated $16,000 in NRP funds to the project, and seven 
neighborhood utility boxes were wrapped with local artists’ designs in the summer of 2018. The 
selection committee reviewed 22 artist submissions and selected six artists.  

The committee focused on designs 
that included aspects of cultural 
diversity and imagery unique to the 
Tangletown neighborhood. The 
artwork featuring neighborhood 
landmarks helps to reinforce the 
character of Tangletown and make 
pedestrians and drivers aware of 
Tangletown’s identity. TNA was 
especially excited about the 
opportunity to feature student 
artwork – including a design 
created from the artwork of 
Washburn and Borroughs students. 

Neighborhood Highlight: Plant-Grow-Share 

The Central Area Neighborhood Development 
Organization (CANDO) Plant-Grow-Share (PGS) 
program continues to be an important means of 
involving under-represented residents in the 
neighborhood. Each summer PGS works with 20 
Central residents/families, prioritizing low-income 
households, who together build raised garden beds; 
plant, tend, and harvest organic produce; host 
community bonfires to share meals; and give away 
produce through weekly Little Free Farmers Markets. 
By investing resources in the PGS program, CANDO 
fosters authentic connections with residents, 
including many who face barriers and 
disenfranchisement, and work in community to 
address food justice issues. 
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Neighborhood Highlight: Rita’s House 

In January 2018, neighbors gathered to celebrate the grand opening of Rita’s House – a project of 
The Bridge for Youth. Rita’s House provides rental housing in an intentional community for 18-21 
year olds who are homeless or at high risk of homelessness. The home is named after The 
Bridge’s founder, Sister Rita Steinhagen, 
who spent decades supporting homeless 
youth. 

Neighborhood organizations from 
Armatage, Cedar-Isles-Dean, East 
Calhoun, East Isles, Hawthorne, South 
Uptown and West Calhoun contributed 
$120,000 of NRP funds to help make this 
project a reality. 

A West Calhoun board member 
explained that Rita’s House fills a critical 
gap in serving the homeless and told of 
learning how deeply the Bridge’s work is 
valued by past participants. The East 
Isles Residents Association NRP 
Committee Chair noted that, "Rita's House and the Bridge for Youth are important assets to the 
larger Minneapolis community” and “the neighborhood was honored to financially support the 
renovation of Rita's House and knows it will make a difference in the lives of so many."  

Neighborhood Highlight: Sheridan Community Garden  

Now beginning its third year, the Sheridan Community 
Garden is the result of a unique partnership. The Sheridan 
Neighborhood Organization provides funding for garden 
supplies and coordination. The garden is hosted by and 
located at the Islamic Community Center of Minnesota. 
Dangerous Man Brewing Company’s volunteers serve as 
stewards for the garden. Much of the food grown is 
donated to The Sheridan Story, a local nonprofit working 
to fight childhood hunger. 

According to Dangerous Man, “A brewery and a mosque is 
not the easiest relationship… However, we believe that 
to truly be part of our greater community we need to have 

those hard relationships. We encourage you to work on the hard relationships within your 
community because that is what is truly going to make your community a community.”  

http://www.bridgeforyouth.org/what-is-ritas-house/
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Neighborhood Highlight: Hook and Ladder Apartments 

The Holland Neighborhood Improvement Association invested $400,000 of its NRP funds to 
support affordable apartments and common space at the Hook and Ladder Apartments - 
currently under construction and expected to open for occupancy in September 2019. This 
development uses state-of-the-art 
passive energy building features. Hook 
and Ladder will offer spacious 1, 2 & 3 
bedroom units with on-site laundry, 
secure building access and parking, 
community spaces, tot lot, community 
garden, exercise facility and artist 
working space. 

Affordable housing is a concern in the 
Holland neighborhood. Meetings were 
held with stakeholders concerning two 
major developments in the area. This 
project at 2212 Jefferson Street 
incorporates considerable 
neighborhood input. A project 
developed by Yellow Tree 
Development at 2333 Jackson Street is 
also underway with input from the 
community. 

Common Theme: Supporting Renter Outreach 

Many neighborhoods reported on their efforts surrounding renter interests. Elliot Park 
Neighborhood, Inc. (EPNI) turned its focus to food access after this was identified as a top issue at 
an EPNI Renters’ Meeting. The Corcoran Neighborhood Organization began working more closely 
with IX (Inquilinxs Unidxs) in support of residents living in buildings owed by Steve Frenz. The 
Cleveland Neighborhood Association offered resources for renters at its Northside Housing Fair, 
and the Southeast Como Improvement Association worked extensively with the University of 
Minnesota’s Office of Off-Campus Living in support of its student renters. The Nicollet Island-East 
Bank Neighborhood Association revamped its engagement efforts, and its board now includes 
renters from two buildings that has been previously unrepresented. Finally, the Cedar-Isles-Dean 
Neighborhood Association – which has three renters serving on its board - reported on its 
longstanding contract with Propel Nonprofits and its support of the development of 266 units of 
affordable rental housing. 
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CPP and NRP Expenditures 
A variety of factors affect neighborhood organizations’ expenditure of funds. CPP expenditures 
were relatively constant from 2015 to 2018. 2016 NRP expenditures, however, were influenced 
by the City Council’s adoption of the Policy for Expenditure of NRP Funds, which encouraged 
neighborhood organizations to conduct robust community engagement and use remaining funds 
based on the needs of their changing communities. The City Council’s 2017 release of formerly 
frozen NRP funds also resulted in increased expenditures, with NRP Phase II expenditures in 2018 
being close to double Phase II 2017 expenditures. 

Citywide Neighborhood Expenditures by Year 

 
 

Common theme: Partnerships and Collaborations 

Collaborations and partnerships are part of the work of every neighborhood organization, and 
neighborhood annual reports included dozens of stories about these efforts. Examples include 
the Midtown Phillips Neighborhood Association’s partnership with Waite House surrounding 
programming at the Phillips Aquatic Center, the Downtown Minneapolis Neighborhood 
Association’s work on housing issues through Youth Link, and the Nokomis East Neighborhood 
Association’s (and others’) partnership with the Minneapolis Renters Coalition.   

2018

2017

2016

2015

NRP CPP
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Conclusion 
Minneapolis neighborhood organizations continue to create a sense of place. Neighborhood 
organizations continue to engage residents in various volunteer activities, conduct outreach 
efforts through reliable and new approaches, and build community. 2018 saw an increase in 
neighborhood organizations’ targeted outreach to renters and efforts to bring in new leadership 
and broaden resident participation. Additional themes that emerged include: 

• an increased emphasis on partnerships and collaboration, 

• a focus on smaller events tailored to specific audiences, and 

• greater attention to using new ways of gathering resident input.  

The character, values, and issues within neighborhoods are multi-faceted, and neighborhood 
organizations continue to adapt to identify, engage, and build community with their residents. 
The City of Minneapolis is currently finalizing recommendations for neighborhood programming 
after 2020 to help neighborhood organizations meet these needs.  


